Paid vs Organic Social Media?
What Works NOW.

Krista Neher
CEO - Boot Camp Digital
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* Paid vs Organic

* Results by Network

* Organic Pro Tips

* Paid Pro Tips

* Combining Organic and Paid
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EdgeRank Algorithm
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EdgeRank Affinity Weight Decay
The score between The weight for this The decay factor
the viewing user and edge type. based on how long ago
the edge creator. (Comment, Like, etc). the edge was created.
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* What do people ACTUALLY like?

* Funny

* Interesting

* Emotional

* Uplifting

* Savings

* Inspirational
« WOW
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* Early traction
* Promo groups (formal or informal)
e Other local businesses
* Partner Businesses
* Employees
e Clients
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OUR LIVES
BEGIN TOEND

THE DAY WE
BECOME SILENT
ABOUT THINGS

THAT MATTER. :‘
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* Evergreen content

* Re-imagine best performers

* Re-post best performers

* Comment on old posts for new boost
* Analytics + learning
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* Contests

* Questions

* Coupons / Deals

* What can you imagine?
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* Facebook
e Stories
* Videos
e Live
* Groups
* Insta

e Stories

* IGTV (maybe)
* LinkedIn

e Live

 Polls

* Invite to Page

[{
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* Not necessarily
* BUT can reach many people for small $
* |If the post grows your business, why not?
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* Boosting = Limited options
* Faster
* Fewer optimization choices
* Tactical

 Ad = Full customization

* Can be more strategic
* Align full ad
* Strategqic
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* They work together

* The CREATIVE is a big investment.
* How many people are seeing it?

e ess is more in social now
* With paid to supplement
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What to do Next?

Start with
strategy.

2. Determine
your
opportunity

3. Build your
plan

4. Test, measure
& Adjust
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Goals Strategy Objectives Tactics
What you want || The approach The measurable || The specific
toachieveata ||youwill taketo ||stepstoachieve || actions taken to
high level achieve the goal || the goal based || achieve the

on the strategy || objectives




@BootCampDigital
@KristaNeher

krista@bootcampdigital.com
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