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1. Strategy + Content Planning

2. Channel Optimization
* Grow followers
* Increase engagement
* Optimize posts
3. Workflow and Measurement
* Time savers
* Processes
* Tools
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e Prioritization

* Workflow

* Process
e Tools

* Time savers
* SMM Toolkit
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* What leads to purchase?
* Traditional brand

m Attract/Reach

marketing shows the sl Nurture
buyer funnel to L+ 4
- 1 Convert
purchase
* Which stage or stages ¢ Retain & Grow

do | want to focus on? -

5 Advocate

...
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POSTING

FREQUENCY

WHEN TO POST

USE OF HASHTAGS

BEST PERFORMING
CONTENT

1-4x

per week

When relevant
to audinece

Limited search
functionality.

Recommended:

1-2

per post

Photos

Videos

CHOOSING THE RIGHT SOCIAL MEDIA PLATFORM FOR YOUR BUSINESS

1-7x

per week

When audience
is online

Recommended:

20-30

per post

Photos

Short videos

2-10x
per day,

including

retweets &
replies

Spread
throughout
the day

Recommended:
1-2

per tweet

Questions

Multimedia

Weekly or
when applicable

When audience
is online

Usein
descriptions.
Recommended:

a handful

per upload

Product Reviews

How-to Guides

1-7x

per week

During business
hours

Recommended:
1-5

per post

News

Updates

3-14x

per week

Spread
throughout
the day

Recommended:
3-5

per post




Do fewer things better.

You don’t have to do it
all.

BOOT~CAMP




INVESTMENT

>

IMPACT
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* Streamline and standardize
e Save time

* Reduce day-to-day pressure
* Create better content

* Repurpose top performers
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* Monthly Workflow

* Analyze previous 30 days
* Schedule before start of the month
* Set it and forget it

* Weekly workflow
* Schedule posts for the week
* Analyze monthly
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* One stop shop
* Desktop and mobile

* Schedule content in advance
e Base + in-the-moment

* Respond in one place
* Community management
* View other content

*View analytics

ll([l)(ll'(l;*lr(;zlﬂll’
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Creator Studio

/| Create Post

Create Post Tests

@ Add Story

Upload Video

Multiple Videos

Go Live

Post Video Across Pages
Inbox+
Monetization
Creative Tools
Settings

Resources

BOOT~CAMP
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(4] Post something...

Recommendations (13)

You have new monetization tools that need to be set up.

You have new monetization tools that need to be set up.

BOOT

)1‘3“’ You have new monetization tools that need to be set up.

DIGITAL

X

Go to Overview

X

Go to Overview

X

Go to Overview

© Add Story Upload Video @ Go Live

© Monetization Last 7 Days

Your Page is eligible for one or more of our
monetization tools. Get set up today and put
your content to work for you.

Insights Last 7 Days



Q My Posts C Q - e Scheduled C Q - @ Inbox (5) Qe

Nest Hotels D You haVe il draft th|s Week View draft Private Message « Nest Hotels 5m
2d « View on Facebook q
. . N ﬂ’é Melanie Wilkins
Where’s your favourite nest hotel location? est Hotels

Today at 12:15pm
Pretty sure | left my sunglasses at the till in

Hotelier magazine has announced the winners the reception. Is there a lost and found?
of its inaugural Hotel Design Awards. Nest Hotel
has won in the category of Hotels under 200 « 2] v
rooms! http://ow.ly/12345678
IATAVAT AV DAY A AYAVAVAVAVAVAVAVAYAVAVAA |
\’l’lW“l’l'ﬂﬂl‘l’l’lll’lll"Mlml’l'l’l'l'lmlml’l | = 7-"% Comment on “Members of t...” « Nest Hotels 5m
VWAV k s
AWV /‘!‘ﬂ @ e
R i |
Wm‘ “"””””4“"" = | The duluxe suite is a little pricey but worth it.
’ﬂlmﬂh ot ul‘l [
2 likes « 4 comments ﬁ 4 - « 2] v e
Nest Hotels
21h « View on Facebook ’
We love the art deco inspired architecutre of Will the libraries be closing over the holidays?

our Miami beach hotel.

View more in Planner

« B v -
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€ buffer

Queue =S Posts ali Settings &%

N
13
S

4 Bestblogginga...
uo .
a vitter

Adding a new Tweet coz Blogging is awesome ;)
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Templates

&

Photos

QA
ao

Elements

Videos

Z

Bkground

(&5}

Uploads

B8

Folders

Q speech bubble

’,¢ Style

Ohhh yeah! ¥ Try Canva Pro

OHHH YEAH!

+ Add a new page

Share

\{ Download

v



Customer Stories - Q4 % © OnTrack
seosane = BODD - (25w o
List Board Timeline Calendar Progress Forms More..
Home + o /M r € >
My Tasks
v This task may be editable to people with comment-only access.
Inbox
ries - Q4 R arding Q&A
Portfolios v R :
ecurrent pieces N T
P Customer spotlight #2 interview
Goals New
Content marketing campaign! ug 2 Finalize brieﬁng
» Finalize briefing <« Cu er s \ug “
n Daniela Vargas
; o wo @8 .
Recruiting weekly mee... > Press release on acquisition ) O
g ) ) - ate =) ) 21 Aug
Website Design Reque... » Create new infographic \ug ‘)
Websi h ; rustomer Storlas - Saciirrantblacas
sbsitsibaunG Choose customer for February spotlight < Cus uw @@ j ® Customer Stories - Q4  Recurrent ¢
Rebranding video T ——
. Editorial calendar i @@ anappication. JAnosachol
Marketing
% 1 P s ien remiu
) Customer Stories - Q4  +++ » Customer spotlight #1 \ug q
Editorial Calendar » Customer spotlight #2 interview wo (@ o
New feature roundup \ug q €
> Christmas campaign ) H
Tasks I've Created Market research g ‘i ﬁ
Tasks I've Assigned to Others » Create campaign ) 2
Recently Completed Tasks
: v New formats
Custom Field Order
o
- A Leave Task
Marketing & Recruiting Co... » PDF Proofing 2 = “ ‘
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= zapler a @

. Action needed: 124 held Zap runs
Why Zapier? h @ These 124 Zap runs will be held until August 01, 2021. You can replay Zap runs individually or in bulk

Explore v
3£ Welcome to Zapier!
Resources v
leamsiSeCompanies v Create your own workflow
Know exactly what you want to build? Select the apps you want to connect to start your custom
Pricing setup.
Connect this app... with this one!
Q  search for an app Q  search for an app

BOOT~CAMP
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* Where are your time drains?
* What causes you issues?
* Create processes or use tools to combat

Il([l)(ll'(l;*lr(;zlﬂll’



* Have a PLAN when you login
* Mobile

* In the moment

* Get notifications

* Respond and comment on the go
* Create images and videos

* Apps to edit

* Set a timer
* Limit the time you spend

* Decide what matters
* Choose the right resources

BOOT~CAMP

DIGITAL



* Build a workflow
* Use the tools you need
* Get organized
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Training BOOT
Strategy AMP

Speaking
Consulting

DIGITAL

Krista Neher Boot Camp Digital

@ r- #BootCampDigital

m Krista Neher m Boot Camp Digital

'P@ @KristaNeher pr,ﬂ @BootCampDigital
BOOT~CAMP
DIGITAL


mailto:krista@bootcampdigital.com

