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LETTER FROM FTD CEO 

Dear FTD Members,

Happy New Year! I hope

that you had a terrific

holiday season.

Last month, I talked about the changes 

occurring in our industry and how we need to

face those changes head on. This will 

continue in 2006.

In fact just last month, ProFlowers was 

bought by Liberty Media for $470 million 

dollars. A company that is only about 5 years

old was sold for almost a half a billion 

dollars. For those of you that doubted 

them before, this confirms that ProFlowers 

is here to stay. And their new owners,

Liberty Media, own various advertising and

distribution channels such as QVC, Encore,

Starz, Expedia and News Corporation. We

can not ignore them anymore; they are not

going away.

The fact is competition in our industry is fierce

and consumers, not floral companies, are 

dictating the trends and the future of this 

industry. What do consumers want? Based on

the rapid success of ProFlowers, consumers

want simple, yet elegant high end flowers at

low prices.

However, if consumers could get high end

flowers at low prices, but also delivered

same-day, wouldn’t that be a more competi-

tive offer? The answer is YES, and local 

FTD Florists can do this. We can be more

competitive than ProFlowers. But, when I

speak to florists about this, the challenge I

hear is, “How can I make money selling $29

bouquets?” Our solution is the FTD Flower 

Exchange. You have access to over 2,500 

different types of flowers, all available to you

at up to 50% off traditional wholesale prices.

Why not try it? Order a box or two from FTD

Flower Exchange and check out the high

quality of the product and the low prices. Now,

you will be able to offer a $29 bouquet and

still make good money on it.

Please contact your FBC or anyone at FTD 

to help you prepare for Valentine’s Day. Do

you need marketing help? How about newer

technology products that can better automate

your shop? Call us. As your partner, we are

here to help.

Thank you for all that you do. On behalf of the

entire FTD team, we wish you a happy and

profitable 2006.

FTD MEMBERS DISCOVER 

COLOR TRENDS

FTD WAS A PROUD SUPPORTER OF THE

Delaware Valley Florist Association Design

Show. FTD Members experienced the latest

color and design trends influencing the floral

marketplace during “Color In Style,” a 

program by FTD Design Instructor Keith

White AIFD. During this symposium, Keith

showcased stylish and creative designs that

appeal to consumers.

(1) Herbert B. Rothe, owner of RRootthhee FFlloorriissttss in Philadelphia, PA takes a look at the FTD 

Spring products. Rothe Florists has been an FTD Member since 1928. (2) Barry Barnett of

AAddeellbbeerrggeerrss FFlloorriisstt && GGrreeeennhhoouusseess in Wayne, PA and Robin Heller of (3) FFlloowweerrss bbyy DDaavviidd show

off the arrangements they won, which were raffled off from the design show. Adelbergers

Florist & Greenhouses has been an FTD Member for eight years and Flowers by David has been

an FTD Member since 1991. (4) FTD Designer Keith White enjoys the company of Cynthia

Moles Raieta, owner of MMoolleess FFlloowweerr aanndd GGiifftt SShhoopp in Norristown, PA. Moles Flower and Gift

Shop has been an FTD Member for 26 years. (5) Paola Mancini, owner of BBoouuqquueett SShhoopp in

Bryn Mawr, PA shares a laugh with Toni Beigel, owner of RRoossee VVeelltt FFlloorriisstt in Philadelphia, PA.

The Bouquet Shop has been an FTD Member since 2002 and Rose Velt Florist has been an FTD

Member since 1992.
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BENEVA FLOWERS’ EMPLOYEES

RECEIVE RECOGNITION FOR

HURRICANE DONATIONS

ARTHUR CONFORTI, OWNER OF BBEENNEEVVAA

FFlloowweerrss in Sarasota, FL and staff donated

over two truckloads of toiletries, clothing,

bedding and more for Hurricane Katrina 

victims. Volunteer Michael Forrester delivered

the items to Gulfport, MS and later presented

the staff of Beneva Flowers with a framed 

collage of pictures of the victims receiving the

donations.

“I was really touched, as were many of my 

employees,” said Conforti. The gesture of 

putting something like this together was so

thoughtful.” He added that his employees are

like one big family,and when the chance to

help others came along, they all joined 

together to make a difference.

Beneva Flowers has been an FTD Member for 

20 years.

Arthur Conforti (left) is presented with a collage from 

hurricane volunteer Michael Forrester.



The FTD Team is Working For You! 

Contact Information:

FIND YOUR FTD BUSINESS CONSULTANT at FTDi.COM

FTD MARKETPLACE SALES • 800-767-4000
marketplacesales@ftdi.com

FTD MEMBER SERVICES • 800-788-9000
membership@ftdi.com

FTD TECHNOLOGY SALES • 800-767-3222
technology@ftdi.com

FTD FLORISTS ONLINE • 800-576-6721
floristsonline@ftdi.com 

FTD FLOWERS ALL HOURS • 800-669-1000
fah@ftdi.com 

FTD CASH-FLO • 800-788-9000 EXT. 4262
cashflo@ftdi.com

FTD DIRECTORY SERVICES • 800-788-9000
directoryservices@ftdi.com

FTD CONVENTION • 800-788-9000 EXT. 6240
convention2005@ftdi.com

ADVERTISING • advertising@ftdi.com

NEWSLETTER • prdept@ftdi.com 

PUBLIC RELATIONS • prdept@ftdi.com

INTERNATIONAL RETRANS • retrans@ftdi.com

FTD FLOWER EXCHANGE • 888-776-1424
ftdflowerexchange.com

www.FTDi.COM
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(1) David Presser, Susan Cothran, Teresa Maze, Kathy Breen, Sandy Luckett, Cindy More and David

Immerman of MMtt.. WWaasshhiinnggttoonn FFlloorriisstt in Cincinnati, OH pose for a group photo at a holiday open house.

Mt. Washington Florist has been an FTD Member since 1988. (2) Sharron and Jessica Salley of GGeerrllaacchh

FFlloowweerrss bbyy SShhaarrrroonn in Piqua, OH open their doors to the community for a holiday open house. Gerlach

Flowers has been an FTD Member since 2004. (3) Deborah Genrich and Mary Ellen Genrich of GGeennrriicchh''ss

GGrreeeennhhoouusseess aanndd FFlloorriisstt in Rochester, NY, celebrate the holiday season with festive décor. Genrich's

Greenhouses and Florist has been an FTD Member for 29 years. (4) Jackie Burrell, Kim, Amy and Erica

of FFlloowweerrss ffrroomm SSkkyy''ss tthhee LLiimmiitt in Petoskey, MI showcase festive poinsettias. Owner Jackie Burrell was

proud of her three employees for passing their Michigan Certified Florist test. Flowers from Sky’s the Limit

has been an FTD Member for 26 years. (5) FTD Field Business Consultant Joe Arbona complements Thu

Nguyen of RRiiccee EEppiiccuurreeaann MMaarrkkeett in Houston, TX on her holiday decorations. Rice Epicurean Market has

been an FTD Member since 1993. (6) FTD Vice President of Canadian Sales Frank Stornelli (left) cele-

brates the holiday with Santa Claus and the staff of IIttaalloo FFlloorriisstt in Toronto, Ontario at a Christmas party.

Pictured are Guy Mauro, Italo Paris, Ester Mauro and Eligio Paris. Ital Florist has been an FTD Member

since 1979. (7) RRoosseemmaarryy’’ss FFlloorriisstt in Kingston, TN showcases an “Angel in the Forest” in the front of the

shop. Rosemary’s Florist has been an FTD Member since 2003. CCoonnttiinnuueedd oonn ppaaggee 33
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