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SEO
The art and science of driving traffic to your 
website via the search engines

What is Local SEO?
The techniques used to drive local shoppers 
to your website or store
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What is SEO?



Why local SEO?
• 82% of mobile searchers do local searches1

• Local searches lead 50% of mobile users to visit stores 
within one day2

• 80% of users feel that incorrect or inconsistent business 
information makes them lose trust in a business3

• Local SEO techniques will also help your overall 
rankings
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Local SEO

1 Searchengineland.com
2 Google.com
3 Searchenginewatch.com
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Local SEO: The “Local Pack”
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Local SEO

Source: Moz.com



1. Claim your Google My Business listing
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SEO 101: Five Tips for Success
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SEO 101: Google My Business



Your Shop Name
123 Main Street
Shoptown, IL 60105

• Claim your listing – It’s free
• Watch for that postcard!
• Fill out everything you can
• Update regularly

FTD Confidential/Proprietary documents and should not be copied or redistributed. 

8

SEO 101: Google My Business



1. Claim your Google My Business listing
2. Quality in-bound local links
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SEO 101: Five Tips for Success



• Builds credibility with Google
• Link to the local businesses you support
• Ask them to return the favor
• Who to ask?

– Florist-related: wedding planners, 
photographers, caterers, funeral homes

– Indirectly related: your pizza guy, the 
chamber of commerce, etc.

• Avoid “link farms”
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SEO 101: In-bound Links



1. Claim your Google My Business listing
2. Quality in-bound local links
3. Reviews
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SEO 101: Five Tips for Success



• Builds credibility with Google
• Improves visibility
• Grows conversion rate
• On-site: 

– Online Rating Service
• Off-site: 

– Google reviews (you claimed your listing, right?) 
– Yelp (yes, no one likes them)
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SEO 101: Reviews



1. Claim your Google My Business listing
2. Quality in-bound local links
3. Reviews
4. Content, Content, Content
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SEO 101: Five Tips for Success



• What makes you unique?
• Talk about your community (Hyper local)
• Custom products
• Keep it fresh
• Coordinate with any ads you’re running
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SEO 101: Content



1. Claim your Google My Business listing
2. Quality in-bound local links
3. Reviews
4. Content, Content, Content
5. Local directories
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SEO 101: Five Tips for Success



• Works like “super in-bound links”
• Google My Business

– You claimed your listing, right?
• Consistent information

– Name, address, phone number, hours
– Image, products, questions

• Too many to list
– Consider FTD’s eBiz program
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SEO 101: Local Directories



Google Search Console
• Monitor your results
• Identify problems
• Track in-bound links
• Flag products
• Flag location information
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Bonus Tip!
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Bonus Tip! Google Search Console



• Google my business 
https://www.google.com/business

• Google Search Engine Console
https://www.google.com/webmasters/tools/home

• Google Trends
https://trends.google.com

• Search Engine Watch
https://searchenginewatch.com/

• Search Engine Land
https://searchengineland.com
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SEO 101: Resources

https://www.google.com/business
https://www.google.com/webmasters/tools/home
https://trends.google.com/
https://searchenginewatch.com/
https://searchengineland.com/


Questions?
Email:  tmcintyre@ftdi.com

Handouts are available at:  
FTDi.com/FTDUniversity/WebinarMaterials

Webinar will be available to view at: 
YouTube.com/FTDMercuryNetwork
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