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THE THREE CONVERSATIONS ONLINE

Consumer Consurer SEARCHING

W We need to capture

Social

SOCIALIZING

We need to engage

(SEARCH (G}

Search

We need to attract and remind

Business



Engage when
consumers are
feeling social

Christina
\f people say you can't do what you truly
seifie )

2

want, do it twice and 1

Jessica
Spot ont Stop taking life advice from
people who have not fived their own

g

Iife yet

Andrew
Can't agroe more. Nothing worth

having COMmes easy.

Anabella
\What to do when you feel stucked? Start

by clearing your desk. The mind will follow.

re truthful and

eresting we will




FACEBOOK AT A GLANCE

1in3

Use social media to discover
new products/services.

! YouTube.com 2World EconomicForum 3MarketingCharts.com


https://www.youtube.com/intl/en-GB/yt/about/press/
https://www.weforum.org/agenda/2017/04/most-popular-websites-google-youtube-baidu/
https://www.marketingcharts.com/digital/social-media-117156

SOCIALCONVERSATIONS

SOCIALMEDIA ADS

olaldilaod Flowers

ID: TU/9643552830200

SOLA WOOD FLOWERS ARE ON SALE @
Save Up To 70% Off!
Shop Now &

il

Reach a new audience G i

Focus onsales and
promotions

Encourage them to take
immediate action

w-70% OFF

SOLAWOODFLOWERS.COM
Perfect For Weddings & Crafts

Shop now

ORGANICSOCIAL

* Engage with current
audience

e Use content to build
long-term relationship

* Un-boosted posts are
seen by ~5.2% of those
who like your page

Source: Hootsuite

McNamara Florist
January 28 at 12202 PM - @

With layers of petals, fresh fragrances, and endless color options,
Roses are easy to love because they are the tried & true symbol of
love and romance. @ These popular petals are around all year long,
making great gifts and offering many meanings behind their blooms.
Leam more about these timeless products of floristry here. §,

https://bit.ly/3AeidNG
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THE ULTIMATE GUIDE

NON N

THE SYMBOL OF LOVE
& ROMANCE

o Like () Comment /> Share

”’ Write 3 comment... (@) @


https://blog.hootsuite.com/organic-reach-declining/

TYPES OF SOCIAL ADS

Website Clicks

Bring more consumers to
your business website with
custom CTAs to increase
online engagement and
conversions

Retargeting

Lead Ads

Increase brand awareness
and drive previoussite

visitors and new, lookalike
audiences to your website

Generate leads directly
through Facebook with
customized formsand
leads delivered straight to
yourinbox
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Consumers spend more time with social
media. They like to use social networks
as a way to learn about new products.

Social Ads put your
business in front of new

customers to create more Highly-trained, certified experts and
proprietary technology optimize your
awareness and increase budget across multiple campaigns to

amplify your investment.

sales.

Facebook’s targeting capabilities place
your campaign in front of the right
audience to grow your business.




ORGANIC SOCIAL MARKETING

Your organic social presence allows you to build long-term relationships with loyal customers who will keep coming back and become brand
ambassadors foryou.

80% 18%

80% of brands miss out on the Brands answer only 20% of Online reviews lead to an
opportunity to build connections relevant messages on social average of 18% uplift in
because they don’t measure the media. sales.

pulse of their social presence.



Attract
Consumers

Who are
Socializing
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