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Agenda



WHAT ARE MARKETING METRICS?



UNDERSTANDING MARKETING METRICS

Impressions

Conversion/ 
Customers

Clicks



WHY ARE MARKETING METRICS IMPORTANT?



HOW DO MARKETING METRICS HELP YOU STAND OUT?



What marketing 
metrics have you 
tracked in the past?



#1 IMPRESSIONS



#2 CLICKS



CONVERSIONS

An example of various places conversions could be tracked on a small business’s website.



#4 CONVERSION RATE

What do you use for reporting currently?



WHAT IS A GOOD MARKETING ROI?

5:1
A strong 

marketing 
ROI is



ROI SHOWS WHO IS REALLY DOING THE WORK.



BROAD VIEW ROI:  HOW UTILIZING THE FUNNEL IMPACTS 
YOUR ROI



WHERE ARE YOUR LEADS COMING FROM?



DOMINATING THE MARKET 
Is Your Business Everywhere Your Customers Are?



DIVING INTO ANALYTICS 
What does tracking look like for you?

OR



I S  Y O U R  R E P O R T I N G  W O R K I N G  F O R  Y O U ?

● Do you have an easy-to-understand reporting dashboard?

● Do you know which marketing investments are working best?

● Do you lack easy ways to keep track of new leads? 

● Do team members inconsistently follow up with prospects?

Source: Marketingland, Infusionsoft Study

62%
of SMBs don’t
know if their

marketing works.
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