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MARKETING METRICS 101 AND WHY
THEY'RE IMPORTANT

THE FIVE CRUCIAL METRICS

secevcctt Yl

WHAT DO THESE METRICS MEAN FOR

YOUR BUSINESS

GOOD MARKETING ROI AND

ATTRIBUTION(ROAS)




WHAT ARE MARKETING METRICS?

MARKETING METRICS

are quantifiable ways to

measure the success of your
business across various
marketing channels.




UNDERSTANDING MARKETING METRICS

Impressions

Conversion/
Customers




WHY ARE MARKETING METRICS IMPORTANT?

%
89%
OF LEADING BRANDS
ALREADY USE KEY

MARKETING METRICS
TO DEFINE THEIR
SUCCESS

-Google




HOW DO MARKETING METRICS HELP YOU STAND OUT?

49%

of businesses are
only using basic
| metrics
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What marketing

metrics have you

tracked in the past’?/
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IMPRESSIONS

People need to
see information
about a
business at
least 7x before
they become a
customer.




CLICKS




‘ O N V E R S I O N S BIRTHDAY SYMPATHY ALL OCCASIONS FLOWERS PLANTS SEARCH

Birthday Wishes Granted

Give the gift of summer freshness.

SHOP BIRTHDAY FLOWERS

Sending to Delivery Date
START HERI Delivery ZIP Gode MM/DD/YYYY

Best Seller

X ” Best Seller

Best Day Bouquet & Lovepop® Light of My Life Bouquet & Happy Pink Calla Lily Plant & Happy Fiesta Bouquet
Birthday Pop-Up Card Birthday Topper Birthday Lovepop® Pop-Up Card $60 - $95
$82 - 123 $60 - $93 $65 FLORISTTO-DOOR
FLORIST-TO-DOOR FLORIST-TO-DOOR SHIPPED IN A BOX

An example of various places conversions could be tracked on a small business’s website.



CONVERSION RATE

(a IoT o; people )

[P WU W <«— Clicks

(less people)

= "b &— (onversion Rate

(even less people)
000

What do you use for reporting currently?




WHAT IS A GOOD MARKETING ROI?

A strong
marketing
ROl Is




ROI SHOWS WHO IS REALLY DOING THE WORK.

EVERY GROUP PROJECT

DOES 99% GOING.TO €

Ll . HELP/  DISAPPEAR!
| BUTHE'S AT THE VERY
' HAS NO IDEA NOT BEGINNING AND
' WHAT'S GOING DOESN'T SHOW
ONTHE UP, AGAIN\TIL

WHOLE TIME; ;‘  THEVERY ENDIR

VIA SGAG.COM




BROAD VIEW ROI: HOW UTILIZING THE FUNNEL IMPACTS
YOUR ROI

AWARENESS

INTEREST

PURCHASE

LOYALTY




WHERE ARE YOUR LEADS COMING FROM?
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Web Site Sales Call
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Consumers move between devices
and platforms, yet 58% of marketers
still turn to single-touch attribution

What is your primary attribution model
for digital marketing?

mstoun 8%

Multi-touch 34%
i 5%

Other 3%




DOMINATING THE MARKET

Google

benjamin moore near me

Maps Shopping News Images

Ad - www.benjaminmoore.com/store-locator

Benjamin Moore® Paint Stores - Find Your
Local Retailer

Find Independently Owned Stores That Sell Benjamin

Moore Paint Near You. Only at a Local Retailer. Lrust

success continues at second locatior

Find Your Color

Online Paint Store

Color Palettes

Color a Room

Ad - www howelumbernet/benjaminpaint

Benjamin Moore Near Me - All Benjamin
Moore Paints

Free Local Delivery Or Pick Up In Our New Drive-Thru
Lecation. Limited Time Offer for...

100% -
[# Status &3 Photo Q@ Checkin

<]

il Like W comment

@ Howe Lumber
e

Quality paint. Less work.

Now offering the best of : 2
interior and exterior paint. EhoRTiew
Q0%

ol Like B Comment

=

sebepramcom | TELEGRAM &

yahoo!

fantary

TOURNEY

'Checking a box' on diversity?

Worces Y :

suspends work out of frustration ‘ ;;:m“ﬂ ;‘[n:r'“bw
gallon on Benjamin

Moore Interior Paint!




DIVING INTO ANALYTICS

300
Engaged Sessions
5,676
100 New users
4,394
0
dJun 1 Jun 4 Jun? Jun 10 Jun13 Jun 16 Jun 19 Jun 22 Jun 25 Jun 28

Engagement Rate

Sessions and engagement over the selected date range. An engaged session means an end user navigated through the 84.68%
website and didn't leave immediately. *

~—— eCommerce Purchases Item Views

2 3,581

- _ 20 Conversions
367
10
Conversion Rate
A B C D 5.48%
“sourion | impRessions | cucks | crew | :

Jun1 Jun4 Jun7 Jun 10 Jun13 Jun 16 Jun 19 Jun 22 Jun 25 Jun 28
Search 108,547 4,638 4.27% Online Sales
Display 246,199 641 0.26% Count of eCommerce purchases over the selected date range. Any time a purchase goes to completion through Shopify it S 1 8 974 9 9
) triggers an 'eCommerce purchase’ on this timeline. ! .
Retargeting 171,547 155 0.09%

Social Ads 283,579 2,425 0.86% &
cTV 97,095 - -

FUe 1910
TOTAL 1,451,934 8,118 0.56%

YouTube 151,385 222 0.15%
Branded Content 393,672 37 2%

W oo~ AW =



IS YOUR REPORTING WORKING FOR YOU? g

e Do you have an easy-to-understand reporting dashboard? 6 2 %

of SMBs don’t
e Do you lack easy ways to keep track of new leads? know if their

e Do you know which marketing investments are working best?

e Do team members inconsistently follow up with prospects? marketing works.

Source: Marketingland, Infusionsoft Study
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