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Reality:
» Handful of networks really
matter
* It doesn’t change that fast

* A strategy Is your key to long-
term success
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e Social media overview

* Social networks deep dive
* Facebook
* Instagram

e TikTok
e Social media tools
e Social media workflows
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Social marketers’ top
goals for social

70%

59%

48%

46%

45%

Increase brand
awareness

Sales/lead
generation

Increase community
engagement

Grow my brand’s
audience

Increase web
traffic

(Sprout Social)
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. It isn’t about "pUShing m Attract/Reach
out content”

. y—= 1 Nurture
 Businesses have success
throughout the funnel — 3 Convert

4 Retain & Grow

5 Advocate
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* Profile

* People

* Posting

* Participate
* Optimize

* Promote
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e -2 Weeks

 Evaluate content from previous month
 Analyze performance and learnings to incorporate into month ahead

* -1.5 Weeks
 Create all content posts for the month ahead based on content plan + mix
 Send posts for approval

e -0.5 Weeks

* Finalize + improve posts
 Schedule all posts for month

« Start of Month
« Content begins posting

* Going
 Review performance and optimize in real-time
« Respond to comments, etc.
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* Social Media Management
» Meta business suite, sendible, later
* Scheduling
» Approvals
* Responding
* Listening
* Reporting
* Content Creation
* Canva, Adobe, Al
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* What is your goal?

* What does success look like?

* What is your primary metric (KPI)?

* How often will you evaluate your success?
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Instagram
* What is your goal?
* Build awareness in my local community

* What does success look like?

» Reach 2K local accounts per month

* Engage with 20 strategic local accounts per month
* What is your primary metric (KPI)?

* Reach — 200 per post, 2K accounts per month

* How often will you evaluate your success?
* Monthly marketing review
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BOOTCAMP

Overview Dashboard Activity Tasks Goals

@ Jan1,2024-Jan 31,2024 ~ < Edit Dashboard Section

Digital Marketing Dashboard (GA4) Social Dashboard Keap SEO Dashboard

LinkedIn

LinkedIn Followers LinkedIn Posts LinkedIn Impressions LinkedIn Social Actions LinkedIn Clicks LinkedIn Net Followers

0 15 2,014 51 48 33

GOAL: LinkedIn # of Posts Goal: LinkedIn Impressions GOAL: LinkedIn New Followers
(Month) (Month)

[Month)

Target Curren

> y ] w target

15 G \ 20 2,014 ) 2,000 33 \

LinkedIn Impressions 2,014 Showing 15 of 15 Rows
DATE POST IMPRESSIONS PE...¥ LIKES
Jan 5, 2024 Check out the latest Digital News Updat.. 189 1 '
Jan 18, 2024 Still our most popular ... 183 2
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Training BOOT
Strategy JAMP

Speaking
Consulting
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Boot Camp Digital

r. #BootCampDigital
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